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1: Value Proposition

• What is it? 1-2 lines that communicate why a 

prospect should choose you over your competitors

• It should be visible prominently on your home • It should be visible prominently on your home 

page 

• You have 7 seconds to engage your site visitors 

before they hit the ‘back’ button
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2: A Redesign

• Is your site a little ‘daggy and dated’?

• Your site visitors will judge you on it
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3: Get Mobile

• In 2014,  more people will access the internet 

via their phones vs their desktop computer

• Consumers now expect a seamless experience • Consumers now expect a seamless experience 

on mobile
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4: Call-To-Action

• A clear call-to-action gets results

• Tell people what you want them to do next

• Remove perceived risk• Remove perceived risk

• Emphasise the benefits





5: Meta-what?

• Metadata includes page Titles and Description

• Vital for SEO and to encourage clicks

• Use Google Keyword Planner to learn what • Use Google Keyword Planner to learn what 

terms your customers are searching
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6: Local Search

• Google shows different results for searches it 

thinks have a local intent

• Your website should be optimised with this in • Your website should be optimised with this in 

mind

• Links from important local sites are helpful





7: Online Advertising

• AdWords can be a short-cut to the top...at a 

price

• Done right, it can deliver a steady stream of • Done right, it can deliver a steady stream of 

profitable customers

• Track results using Analytics to ensure ROI





8: Get Linked

• Links from relevant, quality sites to your site 

are important for traffic and rankings

• E.g. industry directories, professional • E.g. industry directories, professional 

organisations, your partners & suppliers

• Create quality content worth sharing



9: Blogging & Email

• A blog is a great platform for publishing 

regular content

• News, top tips, answer common questions• News, top tips, answer common questions

• Put together a summary each month/quarter 

and send via email with links back to your site





1O: Get Social

• Social media is not mandatory!

• If your customers are there, go there too

• Choose 1 or 2 platforms and do it well• Choose 1 or 2 platforms and do it well



Thank You

Get more info & download this presentation: 

welloptimised.com.au/biznet


